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FRAMANI

HANDCRAFTEDSALUMI

Modern Interpretation of Old World
Seattle WA: Girvin has completed work on a full
identity program for Fra’Mani, a new artisanal food
company. The client, founded by the nationally
recognized chef Paul Bertolli, specializes in hand-
crafted salumi; the company name is short for
“fratelli mani” or “brothers’ hands.” According to
Tim Girvin, principal at the award-winning design
firm, “Through our design, we wanted to express
the ‘hand’ and the rich sensuality of the tradition
and product. It was vital that this have a richly-
rooted Italian character.”
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