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Bit: GIRVINE AHEBAWiT1iam Jonson. Tony Ciocca. Chie Masuyama. Tim Girvin



Tim Girvin is the founder of GIRVIN | Strategic Branding & Design,
one of the longest-running, continuously operating private brand
consulting design firms in the United States. The focus of the firm
is brand design, strategic counsel and planning, sensate
storytelling, messaging and integrated visualization.
GIRVIN's teams organize developmental workshops
(BrandQuest®) on innovation, brand strategy, naming and product
creation for companies all over the world. They uncover heart,
soul and culture — and build strategy, messaging and visualization
around that experience.
This focus has lead to ongoing projects in motion pictures and
entertainment, technology, scientific innovation, consumer
products, health, hospitality, foods, beverages, retail, beauty and
luxury, as well as a constant commitment to the arts and
humanitarian and cause-related marketing and positioning.
They work with start-up companies that are only months old, to brands that have been continuously operating for centuries;
they energize leadership, founding partners, executive teams, to hundreds of employees in newly vitalizing brands in
enterprise. From new technology and green sustainable development solutions, to heritage brands and family enterprises
based on tradition that require new innovations, GIRVIN's teams are always moving, exploring new solutions, markets and
communities that surround brands. But, for GIRVIN, brands are about passionate fire, love, focused commitment and
community relationships. Without emotion, the connection is only transactional -- it is only commodity. GIRVIN digs deeper.
Tim Girvin speaks internationally about organizations with soul, emotional content in brand strategy, storytelling as a
foundation of human communications, brand psyche -- the human brand, hybrid media and the emotionalization of brand
messaging in marketing integration. Tim writes, draws, photographs, blogs and leads creative projects for his teams which
currently number 20 people. GIRVIN has offices in NYC and Seattle, with an alliant relationship in Tokyo. The Creative
Director in NYC is Alex Williams; and the Creative Director in Seattle is Chie Sharp. Tim acts as the overarching creative
leader for all GIRVIN projects.
Girvin's design strategy blog ( http://blog.girvin.com/ ) is read by thousands of people. His personal observations can be
found at his truth site ( http://tim.girvin.com/Entries/index.php ), and updates, observations and movements at his twitter
feeds ( https://twitter.com/tgirvin ).
Tim's teams have worked for Apple, CBS, Duke University, Fairmont Hotels & Resorts, General Electric, Jumeirah, Kraft
Foods, Institute for Systems Biology, Intel, Johnson & Johnson, Kerzner, Kraft Foods, Mark Anthony Brands, Microsoft,
Nintendo, Paramount Studios, Procter & Gamble, Warner Brothers and Wynn Resorts among hundreds of others, over the
course of nearly 35 years.
Tim Girvin's education includes a degree from The Evergreen State College in Olympia, Washington, with additional
studies at New College, Sarasota, Florida, the Cooper Union College of Arts and Sciences in New York City and the
Imperial College in London. His original academic focus was on marine biology and comparative physiology. Girvin's lab
notebooks were so elaborately designed that a professor recommended he change his course of study. This led to research
in type design, fine printing, calligraphy, the
history of art and architecture, and book
design — and how these were culturally
influenced through the millennia.
Tim was born in 1953, lives in Seattle and
has two daughters.
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Athena 45 MBUK: AR mAEEIE Cheerwine: HE M i2HHL
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Girvin

Sonora Ranch: Ak s A2 1L
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Ciocca. Tim Girvin
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Sebastian Professional: AiA& st 1k
Bt GIRVINE A EIBA Alex Williams. Cristina
Espinosa. Eric Weaver. Tim Girvin
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Bt GIRVINZ BB Kevin
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Sakura. Tim Girvin
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®it: GIRVINZ A HBAMichelle Anderson. Chie Masuyama.
Christina Sakura. Tony Ciocca. Tim Girvin
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Bt GIRVINE FHRA Chie Masuyama. Christina Sakura. Kevin Henderson
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Premchit: Ak MEEIH
it GIRVINE ~@IFA Danielle Amato. Deanna VoL EE QR

CarroT1. Tony Ciocca. Tim Girvin Bt GIRVINEAER Tim Girvin
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&It GIRVINE ~EBATim Girvin. Stephen Pannone
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®it: GIRVINZ FEIBA Chie Masuyama. William Johnson.
Tony Ciocca. Chris Moorhead. Tim Girvin

Wynn BB EBE M mpatE
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Christina Sakura. Tim Girvin
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