GIRVIN Case Study | Air Data

Experience:
Naming, positioning and visualizations of packet data
transmissions, for business to business applications in
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“McCaw Wireless Data, Inc., teamed up with GIRVIN in order to tackle a very aggressive schedule for the largest
technology trade show in the U.S. This included, but was not limited to, helping us in designing a new brochure, signage
for our Comdex booth, suggestions on theme and giveaways, and a new look for us that was high-tech yet friendly and
“real now.” Tim Girvin himself, pulled together a team of three individuals to help us not only meet this schedule but exceed
my expectations. | was extremely pleased with the team work that was exhibited by GIRVIN. Everything was completed on
schedule with a smile and most importantly, we had fun! Since then we have formed tight relationships and our work with
GIRVIN has continued. They have helped us launch two different integral programs within our division. | can honestly say
that without their expertise and knowledge of design, color and close attention to our tight budget, our program materials
would not be the success that they are. GIRVIN is an extremely professional and uniquely talented company that | would
highly recommend. They are a very creative design firm with superb taste and a lot of class!”

Shannon Dierickx | Associate Marketing Communications Manager | McCaw Wireless Data, Inc. | Air Data
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