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MATERIAL, INTEGRITY, HONESTY, BEAUTY, NATURAL RHYTHMS,
ARRANGEMENTS, ARTFULNESS
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Approach:

Phil Sherburne and MTM Luxury Hotels approached GIRVIN for the development
of an integrated branded package for The Bardessono, Yountville's newest resort,
nestled in the heart of the Napa Valley wine community.
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Result:
GIRVIN worked closely with the leadership of MTM, Phil
Sherburne and the resort architectural group WATG to

define the brand, its strategy and graphic visualizations

for holistic identity in all aspects of guest experience.

A new resort opening in the Spring of 2008,

will combine extraordinarily detailed luxuries,
environmentally thoughtful design,
with unparalleled commitment to personal service experience

‘\ 62 Guestrooms | Signature Restaurant | Spa Services | Event Facilties
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