
Approach:
Planagraphics is a group based in Washington, D.C. and Houston, Texas, 

that focuses on research and technology as tools to gather more information 

on markets for consumer applications. GIRVIN worked with this group, 

in partnership with IBM, to aid in managing their image and marketing 

communications for a new product offering. 

Case Study | SpansAlign

Result:
Called SpansAlign, this tool allows for a combination of research 

queries to formulate consumer relationships for census, 

redistricting, land use and energy uses. GIRVIN worked with this 

engineering and development team on creating a brand strategy 

and story, visualizations of the interface, messaging, identity, 

collateral, Web site and national advertising. 
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