GIRVIN

Case Study | Metzler

Approach:

Create corporate materials that elegantly
represent this 300 year old brand. In addition,
develop an easy-to-use promotional tool for a

new property developed by the organization.

A Firm Foundation in Real Estate
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Our team designed an identity for Metzler that included a compelling

corporate brochure and an integrated web presence. GIRVIN also helped
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an interactive kiosk that carried the signature Metzler style.
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