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Experience:
Brand creation for a national event
integration and marketing positioning
group for business expression of
product and services during events.

MONITORING AND MEASURING SUCCESS
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— THE DIRECT PATH TO CUSTOMER ACTIVATION

Events are p ive in A i life. E: body attends sports events, fairs,
shows, and shopping destinations, repeatedly.

Every year there
are:
Are you present when your primary target audience shows up?

285 Passage Events Can Place You There.
Air Shows We can activate your customers at their self-selected points of interest. We offer
deep expertise in targeted event ing coupled with ion to

deliver tangible, enviable business results.
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