
T H E  D I R E C T  P A T H  T O  C U S T O M E R  A C T I V A T I O N

Events are pervasive in American life. Every year there are 2,268 Major 
League Baseball games, 1,026 auto shows, 243 home and garden shows, 
1,467 food festivals, and 1,217 antique shows, among the tens of 
thousands of others. That's where we enter the picture. Passage Events 
provides a direct path to your customers at their self-selected points of 
interest. We intercept and qualify prospects, leverage this interactive 
moment, and move them to activation.

Passage Events combines innovative promotion development with powerful 
field execution. Over the past 15 years, we have implemented more than 
50,000 marketing promotions at events across the United States. Our active 
client base includes such industry leaders as Starbucks, Ameriquest 
Mortgage Company, and Procter & Gamble. And our success is based on a 
sustained track record of lead generation, product trial, and increased sales 
while delivering brand consistency in the field.

P A S S A G E  E V E N T S  S E R V I C E S

M O N I T O R I N G  A N D  M E A S U R I N G  S U C C E S S

Explicit expectations for your targeted event promotion are established up front. 
Event monitoring, timely data collection, and post-promotion reporting are all 
critical to assessing how results measure up to plan and to providing predictability 
for the future. Our proprietary Event Management System offers a timely, Web-
based client’s view of remote field activities. And, our final reports include an 
overview and analysis of your targeted event promotion against the predefined 
success criteria.

Promotional Concept Development
 • Designing the promotional concept
 • Building out concept components
 • Completion of creative promotional package
 • Premium procurement

Selecting/Staging Events and Sponsorships
 • Sourcing of appropriate events and venues
 • Negotiation of sports marketing programs

and sponsorships
 • Booking arrangements
 • Coordination with retailers

Execution/Staging of Promotional Events
 • Field staff recruiting, education, and management
 • Scaleable, efficient programs
 • Controlled execution
 • Premium and asset management
 • Mobile fleet management

Reporting and Measurement vs. Goal
 • Tracking by performance milestones
 • Detailed reporting via up-to-date online monitoring
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