MYSPASHOP

mySpaihopcom

Explore the Waorld. J, E
— | Aplore th i
—— - o p he World. Joumey Far, Spirit Found, Stories Delight

‘\.\‘

mySpeShapcom 3 mySpaShoncom S,

Jouryeys

SHopp - 3
st O iy _0‘ TWRNE"(S PAscong

Our SToRES

SHoppine: O COMML(NVT;{
— : Conerse

ECTI ON Nantucket

Our Journey Guide: John Hardi

’

SHopPIG LisT ™~
Tezs the Rhythm of Lie

& ift Set
Vintage Botanical Sarong
Essential Lavender Oils
Sun Therapy Tole
Yoga Sleep Ritual
Artist's Into the Fall Light
+ Chamomile Soothing Qils
avel Trainer Band Syst

Ahh, quaint Nantucket! The smell
of salt air, the sound of the
Waves...I can't wait to feel the sand
under my toes,
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EXPLORE THE WORLD. JOURNEY FAR. SPIRIT FOUND. STORIES DELIGHT.

POSITIONING:The world of wellness seen from a new vista.This brand is about
seeing and gathering new visions, products and experiences in the categories of
spa — holistic beauty, fitness, health and transparent wellness.

GIRVIN has worked in partnership with the team at Natural develop the strategy, explore the emergent heart of the brand with
Spa Resources for a number of years. The focus has been on the BrandQuest® sessions, and build out the language of the program for
development of spa brands. When it came to working together on offering the merchandising layers of their products, storytelling, online
the launch of their own site —a new website for their own product consulting and design visualization and copywriting services.

development, storytelling and online sales — they came to GIRVIN to
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