
M O T I O N  P I C T U RE  D E S I G N



THE JOURNAL  I S  A  COLLECTION OF  THOUGHTS ,  MOMENT TO  

MOMENT,  THAT ADVANCE YOUR EXPANSION OF  IDEAS .  AND IDEALS .  

THE  EXERCISE  TAKES  YOU INTO YOUR PERSONAL  EXPLORATION,  AND YOU PUSH  

YOURSELF  TO A  NEW DIMENSION.  I  USE  THIS  FOR F I LM T ITL ING WORK —  THE  JOURNAL  CARRIES  

YOU SOMEWHERE ,  TO A  NEW PLACE ,  A  NEW LEVEL  OF  CONSIDERATION,  AND IN THIS  

LAYERING —  THOUGHTFUL ,  NEWLY  INSP IRED STYL INGS  EMERGE .  

THE  WORK BECOMES  ENGAGED TO THE F I LM.



Strategy | Story | Name | Message | Identity | Environment | Print | Packaging | Interactive



T H E  S O L O I S T











S T A R  T R E K







Star Trek: Icon

Star Trek: Concept 36

Star Trek: Concept 1

Star Trek: Concept 3

Star Trek: Concept 12

Star Trek: Concept 11

Star Trek: Concept 6

Star Trek: Concept 11

Star Trek: Concept 5

Star Trek: Concept 6

Star Trek: Concept 12

Star Trek: Concept 18

Star Trek: Concept 7

Star Trek: Concept 9

Star Trek: Concept 1

Star Trek: Concept 2

Star Trek: Concept 15

Star Trek: Concept 13
Star Trek: Concept 23

Star Trek: Concept 4

Star Trek: Concept 2

Star Trek: Concept 8

Star Trek: Concept 20

Star Trek: Concept 17
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CREATING A WORLD BY PIXEL: Kerry and Kevin Conran 

envisioned a noir world of pre-World War II whick captured the 

sensibilite o othe Gotham, but was built entirely with computer 

imagery. The visualization of 30’s era imagery, generated with blue 

screens and entirely digitally modeled environments, blended with 

classic adventure storytelling, was a first in the motion picture 

industry. The Conran’s enlisted Girvin to build out the rendering of 

the film logotype for Sky Captain and the World of Tomorrow.  

Design for Storytelling: Film  |  Identity Studies
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The brand identity for a motion picture must, in 
the very containment of its message, embody 
the character of the entire story experience. 
And, in this way, it becomes the most difficult 
part of the entire marketing conception. 

It lives in the opening funding and production materials; it’s the studio 
pitch book; it’s the Director’s hat; it’s the crew uniforms; it’s the seed 
of the enterprise — it is early merchandising, teaser trailers — it’s the 
advance message. And then it’s the main title, the one sheets, the transit, 
billboards... Finally, in the end, in the smallest ads — it’s all that there is. 
The logo is the ad. 

This is the space in which we work. Robust treatments, rich in passion that 
celebrate beauty, embrace precision and dance with detail, they surge in 
power; it’s a call to glory, a ghost of glamor. Speak: drama. 

25 years. Hundreds of film projects. Your partner in marketing your story.

Design for Storytelling: Film  |  Identity Studies
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Top Billing: Some treatments feature a distinct relationship 

between the principal actor and the motion picture title. Depending 

upon the potency of the starring role, it is not unusual to find a 

contractual arrangement made to link the star and the main title. In 

these cases, creating stylistic links between the main star’s name 

and the film nomenclature is a must.

Action – The Adventure Continues: 
Action, science fiction, and horror require a certain 

expectation of “illustration” that borders on the 

extreme. With the diversity of offerings that motion 

picture studios provide, a more aggressive and 

vigorous treatment of these positions, from a visual 

standpoint, is required. A sense of the dramatic and 

the power-packed becomes requisite to capture a 

certain edge in the thematic visualization of the film.

Design for Storytelling: Film  |  Identity Studies
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A MATTER OF TIME: Capturing history and 

sensibility in a film can be done through the 

treatment of its letterform. Films that speak of a 

certain time period or historical context frequently 

require paleographical relevance. Research can 

be undertaken to examine the systems of writing 

and graphic representation from a certain period to 

convey the sensitivity of time and place. Solutions 

are always hand-tuned.

SPEED READING FROM 1 A.D., ROME: Film identities must 

be understood by the viewer almost instantly, so exploratories 

of classic Roman letterform design, as well as later Renaissance 

interpretations, are frequent. These, after all, are the letterforms 

with which English speakers are most familiar. Girvin almost 

always builds customized design solutions for typeface use to 

explore these alphabetic forms, whose arrangement, weighting, 

and proportions can convey a multiplicity of meanings.

Design for Storytelling: Film  |  Identity Studies
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A Murder Viewed from Afar: This film features Ben 

Kingsley as a disturbed former FBI agent who has been 

trained as a tracking resource for capturing criminals by 

remote viewing, using his psychic powers to hone in and 

locate serial killers, one by one. A predominant feature was 

the slashed zero, the cipher used as a signature by the killer, 

which was innovatively integrated into logo renderings.

CAN TYPE ILLUSTRATE THE CHARACTER? When marketing 

films, one inherent challenge is expressing the very intelligence, 

mirth or malice embedded in the story with the limited amount of 

letter characters in the title. Here, the goofy gesticulations and 

falling down action of the leading star, Molly Shannon, along with her 

own vainglorious visions of stardom are balanced in this final titling 

solution. She’s: SUPERSTAR!

Design for Storytelling: Film  |  Identity Studies
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WORKING THE CLANCY CASE: 
We’ve been involved in most of the Clancy film 

productions, starting with The Hunt for Red 

October...to The Sum of All Fears.

AND TO THIS VIRTUOSITY:   We bring the 

language of experience, precise comprehension of style, 

impact and audience impressions. Like illustrators, we 

bring light to letter and magic to movement.

Design for Storytelling: Film  |  Identity Studies
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Tim Girvin

121 Stewart Street

Suite 212

Seattle WA 98101-2414

p 206 674 7808

f 206 674 7909

Michelle Anderson

121 Stewart Street

Suite 212

Seattle WA 98101-2414

p 206 674 7864

f 206 674 7909

Alex Williams

1133 Broadway

Suite 1610

New York NY 10010-7921

p 212 924 7331

f 212 924 7310

 

Tadatoshi Sato

Japan - The Design Associates

3-2-9 Motoazabu

Minato-ku Tokyo 106, Japan

p 81 3 3404 0328

www.girvin.com

Brand Research
 Equity Research

 Competitive Research

 Naming Research

 Employee Surveys

 Focus Groups

 Visual ID System Evaluations

Brand Strategy Consulting
 Brand Strategy

 Naming Services

Brand Alignment
 Brand Evaluation/Audit

 Brand Education/Stewardship

Marketing Strategy
 GoToMarket Strategy

 Online Strategy

 Social Media (Podcasting/Blogging) Strategy

 Messaging

 Positioning

Creative Services
 Visual Identity Development

 Collateral Design

 Packaging Design

 Environmental Design & Wayfinding

 Experiential Design

 Launch Materials

 Podcast Production

 Website Design/Production

 Web Usability

 Video/Film Content Development & Storyboarding

 Photographic Services

 Font Creation

 Product Styling

Advertising and Marketing
 Print Advertising

 Direct Marketing Campaigns

Design for Storytelling: Film  |  Capabilities & Contacts




