


STEVE WYNN 

A brand legacy that’s built 

on a single person’s visioning, 

starting with Bellagio design 

integrations, Beau Rivage, 

Encore. GIRVIN’s been there, 

working one to one. 



WACHOWSKI BROTHERS

When Warner Brothers called  

it was “Get GIRVIN down here  

to work with the Wachowski’s  

on The Matrix. Working one on 

two, building brand, story, visuals 

for a genre changing epic.



B A S I C  I N S T I N C T

S P H E RE 

S L I V E R 

C A S I N O

T H E  Q U I C K  A N D  T H E  D E A D

M U S E

I N T E RS E C T I O N

ABOVE THE LAW

C H A O S  P R O D U C T I O N S

SHARON STONE

Building a brand, a 

business, a story founded 

on an entertainment legacy 

– expanding to production, 

philanthropy and  

political action.  



RICHARD GERE 

One to one: building  

a foundation of compassion, 

wisdom and education; His 

Holiness The Dalai Lama,  

the Tibetans and the  

Himalayan Legacy.



THE NORDSTROM FAMILY

A legacy of designing for  

the family, rebuilding identity, 

packaging,  founded on  

service, sophistication  

and brand culture.



MARTA MONTENEGRO

Editor, founder, athletic 

consultant, publisher, diplomat, 

writer and trainer brand 

strategy up – a new story 

holistically built from the core 

principles of living victory.



TRISH MAY

One person: teaching the 

principles of surviving cancer  

in the legacy of building  

a brand based on giving back  

to women’s based cancer 

research: 100%.



CLINT EASTWOOD

A story transformed into 

an Oscar®, and a brand 

built upon decades of 

imagination and leadership 

in the industry.



KEN STUART

Founded as a small laboratory, 

decades ago – examining the 

hidden  global diseases of 

the third world, the Seattle 

Biomedical Research  Institute, 

its story newly told and 

visualized, grows to one of the  

most significant in the world.



LEV LEVIEV 

One man, the founder of one  

of the most significant gem 

groups in the  world – the only 

person who alone might be 

considered a direct competitor 

to DeBeers – a dream, a story,  

a growing empire.



WENDY LIEBMANN 

Founder of a top retail strategic 

consultant agency, turning to 

GIRVIN for brand, strategy, 

story and imagery – a remake  

of the human brand. 



SCOTT OKI

Entrepreneur, technologist, 

marketing guru, philanthropist: 

building strategy, brand, story, 

message for decades, one to 

one, one to millions.



COLETTE COURTION

Brand innovator, leadership 

executive, skin clinic founder, 

philanthropist came to GIRVIN  

to build her brand story. 



J.J.ABRAMS

Partnering with the legendary 

director and writer of mystery: 

building brands, story in 

image and identity. 



NATUROMEDICA

Three spa professionals  

approached GIRVIN to 

successfully develop their 

story and brand promise 

of their retail consulting 

practice for healing. 



BARBARA MINTO

An international consultant 

from London, a master teacher, 

executive from McKinsey 

– founding her own global 

practice of learning and 

explanation of concept  

– now branded and  

packaged, by GIRVIN. 



PAUL BERTOLLI

Chef, writer, and founder  

of the Salumeria Fra’Mani 

– exploring story, brand 

development, positioning, 

website and packaging.



JAMIE KERN

Model, entrepreneur, anchor 

person and founder of IT 

Cosmetics. GIRVIN, working 

one on one to build a new 

foundation of beauty.



ART WOLFE 

Visionary, earth steward, 

artist, photographer, author 

and TV personality, working 

one to one, building out the 

story, image management, 

messaging, identity  

and website.



SHENUI

The brand innovators, the 

Bombelli family, chemists 

from Germany, create their 

own customized body care 

line, tailored for the person 

– GIRVIN builds the brand 

strategy, story and identity.



THE ROWLEY FAMILY 

A family heritage in land and 

real estate management, 

defining brand, strategy, story 

and direction – to corporate, 

to real estate, to family.

T IMELESS

UNIQUE



THE CONRAN FAMILY

Working with the Kerry 

Conran and family on  

the visualizing of identity  

in a dream of a new 

cinematic world.



CAPEZIO

GIRVIN rebuilds a story  

that began 125 years ago,  

a legend in dance branding,  

a founding principle of crafted 

tailoring and sophistication, 

newly reborn, worldwide. 



THE ROSI FAMILY

The Rosi family approached 

GIRVIN in 2007 to begin the 

strategic exploration of their 

retail concept. GIRVIN worked 

with them to set the tone and 

spirit of the brand. 

 



EASTERN CONGO INITIATIVE

GIRVIN helped develop the 

strategy, the inner code of the 

brand, positioning and story, by 

gathering Affleck’s thinking into 

a coherent platform for message, 

naming and identity design. 
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